

Marketing Plan
Brand Essence
Analysis: Copy/paste this section into the Analysis tab of the BPO interface.  
Decide on what your brand’s identity is.  

	1) Brand Positioning
	2) Personality

	Distinct Positioning through a positioning statement.  (i.e.: what, who, benefits, better than competitions because…)
	Parallel the brand with human attributes.  I.e.: Trustworthy, Reliable, etc.

	1. 
	1. 

	2. 
	2.

	3. 
	3.

	4.
	4.

	5.
	5.

	6.
	6.


	3) Tone
	4) Manner

	Voice of the brand i.e.: friendly
	Professional, relaxed, etc.

	1. 
	1.

	2.
	2.

	3.
	3.

	4.
	4.

	5.
	5.

	6.
	6.


Conclusion: Copy/paste this section into the Conclusion tab of the BPO interface.  

Explain here what you learned through this analysis.  
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